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The value of problem of strategies of activity of facilities of mass
communication consists in the first turn in that facilities of mass
communication come forward as a transmitter of actions and aspirations
of politicians, parties, power on the whole, — if it can be generalized, then
speech goes about express of basic professional functions of imperious
followers. Responsibility for development and realization of the semantic
loading of mass communication activity as the public phenomenon has the
special value; it hardly can be compared to some by other type
of responsibility before society.

It is necessary to mark that behavior of facilities of mass communication
in the context of responsibility before society converts their activity into the
special type of public activity. The attributes of convergence organization
of activity of facilities of mass communication swim out from here. Errors in
the content filling of work of journalists as objective result and human public
factors necessarily affect moods of audience and public calmness.

The role of operative element of influence is taken convergence facilities
of realization of concrete strategy of activity of facilities of mass
communication (more detailed see: [1, p. 100] on multidimensional
of possible resonance in society, a priori offering here the complete set
of concrete facilities of the content filling of influence on an audience.
In activity of facilities of mass communication content is related to tactics
behavior of facilities of mass communication, but in the context
of "application domain™.

Content convergence of facilities of mass communication envisages that
facilities of mass communication can execute perspective and current tasks.
In first case of tactician of behavior of facilities of mass communication must
take into account basic tendencies and conformities to law of development
of journalism in society. In the same time tactical facilities of mass
communication influence must not be more difficult, than perspective task,
as elements of content, that is pulled out on a foreground during realization
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of facilities of mass communication of influence on an audience, are lost
[2, p. 118].

Tactical actions of facilities of mass communication are display level
of the concrete providing of public interests on some clearly certain phase
of development of society. But actuality performance of perspective goal
of activity of concrete means the mass communication stopped up by the
concrete public factor of scope content does not diminish here. Efficiency
of public descriptions of facilities of mass communication depends on many
factors. Activity of facilities of mass communication can objectively come
forward as an effective factor of public management only then, if she
is practice of the use of content convergence that certainly will result
in a reflection in facilities of mass communication of totality interests of
different community groups, their intercommunication and interdependence.

The phenomenon of alternativeness in activity of facilities of mass
communication is directly related to the variety of going near an audience
and gives a feed-back within the limits of environment, in that the content
filling of work concrete facilities of mass communication.

But and activity of facilities of mass communication comes forward as
the special form of social management. From it in her limits it is necessary to
distinguish the organizational and creative beginning of the convergence
going near realization of influence on society. Organizational aspect of the
convergence going near realization of influence on society it costs to bind to
the necessity to adhere to structural principles of activity of concrete means
of mass communication in the context of existence of the legal field, political
personal interests, and audience interests. Creative aspect of the convergence
going near realization of influence on society correctly to bind attitude
facilities of mass communication toward principles and receptions
of realization of own possibilities from interpretation of that content
that is passed by facilities of mass communication.

Divergences that are the basis of activity of facilities of mass
communication are based on two contradictions: social (those consist
of audience descriptions of activity of facilities of mass communication)
and objective (those swim out from content nature of social interests
the reflection of that folds principles of functioning of facilities of mass
communication). If to conduct speech about the perspective aim
of functioning of facilities of mass communication, then description
of divergences can be so wide, that even the list of basic hierarchical
interesting aspects of these contradictions it is difficult to imagine within
the limits of one article. In fact this hierarchy includes for itself all spectrums
of relations that dominate in society.

Efficiency of activity of facilities of mass communication is determined
by not only level of development of communication emotions, but ability
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of content to settle those contradictions that arise up in public structures
and concerning that (whether in connection with those) activity of facilities
of mass communication comes true. The analysis of content convergence
will allow getting around understanding of essence of contradictions, those
stages on that they could ripen. These stages it can be three:

First is primitive stage (initiated by founders or proprietors of facilities
of mass communication with the aim of study of events)

Second is the content stage (on a way to realization of mass
communication of informing facilities of something)

Third is eventual stage (proportionality of content to the audience
queries).

Social contradictions in activity of facilities of mass communication are
related to the degree and level of preparedness of audience to perceive
information, and the last is related to the level of preparation, level
of development of audience. An of communication management society
in the context of understanding of contradictions in society can result
in the removal of many contradictions by means of application exceptionally
of communication methods. Contradiction into the certain convergence
measuring can have different level of tension — up to the attempt of separate
proprietors of separate facilities of mass communication to change the rules
of playing the informative field of Ukraine.

Text basis of reports, that they are passed by facilities of mass
communication, always has news balance is certain. Thus there are not
products of "newsroom". Except a news value, that is all anymore important
in facilities of mass communication, that, actually, and explain socio-
political changes that take place in society, they as if will become more soft
that negative aspect that, as a rule, present person in reports.

Mark Olein lined up the formula of content value of information: he
asserts, that value of information of equals utility, quality, speed [3, p. 54].
Content convergence determines a value as factor of such content
components:

— first is possibility of convergence of any by other group of reports;

— second is a presence of knowledge necessary for the acceptance
of that or other decision;

— third is existence of possibilities of competition expectation;

— fourth is a prospect of symbolic value.

Perfection of technologies that result in content convergence are a market
element, that converted of communication market into such that develops or
most dynamically in modern terms. This market operates huge informative
resources, developed infrastructure, and operates the newest information
technologies. This market grew into powerful control system by community
development.
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Depending on a volume and course of communication interests are
various possibilities for realization of such content filling of mass
communication activity, which will fix tasks that stand before facilities
of mass communication in a concrete sentinel interval. The hierarchies
of tasks create the hierarchies of facilities of mass communication that take
into account the processes of realization of tasks in the activity. Therefore
it is possible to assert, that activity of facilities of mass communication
envisages existence of permanent convergence accomplice (useful on this
stage of functioning facilities of mass communication content) and temporal
accomplice (participation in a decision limit in time of order).

Content convergence purchased social meaningfulness. There is a requi-
rement in "intellectual” of those reports that create essence of content
convergence. Thus, the role of informative industry grows substantial
character. In addition, lately a clear tendency appeared: influence of different
after content informative streams. All real ways of decision of commu-
nication task include for itself both internal and external terms of realization
of content convergence a way. Under such circumstances a spotlight lies not
in communication possibility, namely in essence of communication task that
stands before content convergence. Priority of possibilities on a way
to communication job processing often results in a content imbalance, when,
for example, the volumes of communication influence of some public factor
create the illusion of boundless possibilities of influence on an audience
in general.

In realization of mass communication activity a substantial role
convergence campaigns play facilities of mass communication as a method
of organization of object of content convergence and communication
influence on implementations of those tasks, that stand before editions.
Campaign as system of communication influences on the certain (certain
in good time) groups of audience, that is counted on a certain term,
it is possible to examine rather as preparation of opinion of audience
concerning those content filling that carry in itself the report of facilities
of mass communication.
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HAIIOHAJIBHI TA 3AKOPJIOHHI IIIKOJIU TA HAYKOBI HIVIAXHU
JOCJLIKEHbD ITPAB JIIOAUHU TA MEJIATIPAIIIBHUKIB

Jlipnuk O.
JACYPHATICI, MEOPUUL PEOAKMOp NPOEKMi6
Buoasnuyozo oomy «OI'Op,
unen Hayionanonoi cninku srcypuanicmie Yxpainu
M. Pigne, Yxpaina

Kypnanict sk 1 Oynp sika JIOAWHA Mae MPaBO Ha YKCICHHI MPaBOBI
cynpoBoau. OniHI MOXKHA BIIHECTH J0 3aralbHONPUHHSATHX, 0 CTOCYIOTHCS
ycixX rpomMansH YKpaiHu — HE3aJIekKHO BiJ cTaTi, pacH, mpodecii, BiKy TOIIO.
[Tpore, sk 3a3HaYeHO HAYKOBIIMH «peajli3allis IMX MpaB caMme Xyp-
HaylicTamMu ©e3nocepeHbO MOB’s3aHa 13 THMH Tpo0jieMaMmH, sKi € crie-
mudivanMu Ui i€l npodgecii. ToMy 1o KypHalicT € ocoboro, sika oepe
y4acTh y peAaryBaHHi, CTBOpPEHHs a0o0 IMiATOTOBII MaTepiaiiB Ui IpecH.
Bin nepe0OyBae y TpyJOBUX BiJHOCHHAxX 3 BHJABIEM a00 3aiiMaeThCsl TAKOIO
TSUTBHICTIO, IO 3IMCHIOETHCS BiJ iMEHI Ta Wi KEPIBHUIITBOM PEIaKTOPIB.
OTxe, 3 IOPUINYHOI TOYKH 30pY, KYPHAJICT Hagae IOCIYTy Ha ITJCTaBi
IUBUTBHO-TIPABOBOTO JOTOBOPY. I[HOAI — B 3ajeXHOCTI Bim oOCTaBUH
CHpaBH — Ti caMi MOCITYTH MOYKE HAJIABaTH CTYACHT abo HaBiTh JOOPOBOJICIb,
KA OC3KOIITOBHO TOTye IMpec-marepiann. ToOTO cTaTryc KypHaicTa
HaOyBa€ThCS HA MMiZCTaBi caMoro 3aKoHy» [6, ¢. 16].

Hayka mpo Menia yrnoniOHIO€e B coOi MOHATTS Teopii Mpasa, ane BapTo
CKa3aTd ¥ mpo Te, M0 YBHPA3HIOE iX IMOMO MEPPEKIIOHICTCHKUX
(hyHKIIOHATBHUX XapaKTEpPUCTUK Mac-Mesia: CBOOOIM, COLIAIBHOI BimO-
BiJJAIGHOCTI, CIPABEIITUBOCTI TOIIO, U 3 Ii€l TOYKU 30py PO3TIIAIAE TIPABOBI
JenikTd. ToMy CTOCOBHO OCMMCIIEHHS NPOOJIEMH Yy TUIOLIMHI TPHKJIAJIHUX
COMiaTbHO-KOMYHIKAIHHNX TEXHOJOTiH JOCBiA ii IpaBOBOrO BUBYEHHS
€ HEOOXIIHMM MiOIPpyHTAM, IO MOTpeOye MPEeaMETHOTO aKCiOIOTIYHOTO
PO3IIUPEHHS, KOPEIATHBHOTO COIiaThbHO-KOMYHIKAaTHBHIN MpoOIeMaTHIIi Ta
nepdekioHicTehKii Moaeni 3MI.

TeopeTHKo-MeTOONOTIYHOI0 OCHOBOIO HAyKOBHX IIOLIYKIB INPaBOBUX
3acan  (QyskuionyBanus 3MI e 3apyOikHi  dinocodcrro-npaBoBi
Havyajla, a e W MeBHI JUCKYyCii, B KOHTEKCTI JOCSTHEHHsI IpaBIH
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