00'eqHanHs Bilichk (cmt) Ta Bume 30poiinnx Cun Ykpainu, 3aTBep/pKeHi [ osoBHOKOMaHIyBadeM
36poiianx Cun Ykpainu Big 05.01.2022 Ne 49/C.

7. Haxaz T'enmepanphHoro mTaby 30poitnmx Cun VYkpainm Big 08.05.2019 Nel70 «IIpo
3aTBEP/PKCHHSI OCHOBHUX HAIIPSMKIB ITATOTOBKH IHCTPYKTOPIBY», SIKUH PETTIAMEHTYE CHUCTEMY
HaBUaHHA, BiZOOpY, IHCTPYKTOpIB SIK HEBiJ €MHA CKIagoBa (YHKIIOHYBaHHS CHUCTEMH
0araTopiBHEBOI MiATOTOBKH BiiCEKOBOCITYXOOBILIB PSI0BOTO, CEPKAHTCHKOTO (CTapIIMHCHKOTO)
CKIangy, [mo  3a0e3meuynTh  HAOYyTTA  HEOOXiZHOro  piBHA  JAEPCBKUX  SKOCTEH
BICHKOBOCTYXOOBLISIMH ~ CEp)KaHTCBKOTO  (CTapIIMHCBKOTO) CKIaxy, KaHOuIaTaMd Ha
IHCTPYKTOPCBKI ~ IOCagW  Ccepei  4YWcia  HaHOUIBII  IIJATOTOBIEHOTO  CEepPXKaHTCHKOTO
(crapmmHCchKOTO) cKiany. lllo € 3amopykoro SIKICHOTO HaBYaHHS BiliCBKOBOCTYXOOBIIIB
JIepCTBYy.

8. Craryr BHyTpimmHb0i ciryx6u 3C Ykpainu, 3arBepmxeHuii 3akoHoM Ykpainu Bix 24.03.1999
No 548-X1V (31 3MiHaMmu).

9. IHcrpykuist mpo oprai3amilo BUKOHAaHHs I[lOJOXKEHHS MpPO MPOXODKEHHS TPOMaIsHaMU
Yxpainu BilicbkoBoi ciyx6u y 3C Ykpainu, 3aTBepkeHa Haka3oM MiHicTpa 000poHH YKpaiHu
Bix 10.04.2009 Ne 170 (31 3MiHaMu).

10. Hakaz MinictepctBa oGoponn Ykpainu Bin 20.12.2019 Ne 653 «IIuTaHHS ympaBiiHHS
Kap'epoto  BiiicekoBocmyxkOoBIiB 3C  VYkpaiHH, $Ki NPOXOAATh BIHCBKOBY CiIyx0y 3a
KOHTPAKTOM».

11. THCTpyKIIis 3 MPOBEICHHS BXiTHOTO KOHTPOJIO HA Kypcax JiiiepcTBa 6a30BOro Ta cepeHbOro
piBHIB.

12. Tlonoxenust mpo pamau cepxantiB (crapmun) y 3C Vkpainu (31 3miHamu), 3aTBepKeHe
Haka3oM ['enepanpHoro mrady 3C Ykpainu Big 03.07.2018 Ne 246.

13. TucTpykiis 3 oprasizaiii iHpopMariifHO-ponaranaucTchkoro 3abesmnedenns y 3C Vkpainu,
3aTBeprkeHa Haka3oM ['enepansHoro mTady 3C Ykpainu Bix 04.01.2017 Ne 4.

THE PECULIARITIES OF THE VERBALIZATION OF VALUABLE
INFORMATION IN THE PERSON’S LANGUAGE PICTURE OF THE WORLD

IBamkeBu4 E. E.
KanHouoam ncuxon02iuuux Hayk, nepekiaoay,
doyenm Kaghedpu npakmuKy aHenilCcbKoi Mosu ma MemoouKu 6UKIa0anHs
Pignencoxuil depoicagnuil cymanimapnuil yHieepcumem

Suropuk A. O.
KAHOUOAm NCUXOJIO2IYHUX HAYK,
doyenm Kageopu ncuxonozii
Ipusamnozo U020 HAGUANLHO20 3AKIADY
«MidchapooHnutl exoHOMIKO-2yMaHimapHuil yHigepcumem
imeni akademixa Cmenana [lem ’auuyxay

The study of the peculiarities of the verbalization of valuable information in the
language picture of the world is associated with the discovery of the mechanisms of
perception of the world and the ways of its comprehension, reflected in the language.
Description of the features of objectification in the language world view of universal
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and national-specific ways of mapping the world reflects the processes of worldview in
the language community. All these in a great degree provide the authenticity of tasks.

Proverbs are secondary linguistic signs are closed persistent phrases (proverbs and
sayings), that are markers of situations or relations between realities. They engage the
participants to participate in the dialogue with their semantic depth and the ability to use
them in different speech situations and with different language objectives. These units
form one of the semiotic subsystems, which provides the process of full-fledged
communication of the carriers of one language. As it was pointed out by sociolinguists,
the language, as a historical necessity, is called upon to meet the requirements of the
society. At the same time, it reflects the state of the society and actively contributes to
its progress [1].

The modern direction in the study of phraseological units has highlighted a need for
a comprehensive analysis of their ethno-cultural specificity and universal, interlingual
relations on the basis of relevant features. It is no coincidence that the most researches
in the field of Phraseology are focused not on the mechanical detection of parallel
structures of phraseological units, but on the disclosure of internal connections and
interdependence of language phenomena having been studied.

The study of the problem of proverbs which is constant in the English Phraseology
involves the introduction of certain basic concepts. One of the most important is the
macro-field “human activity”, which is represented by a significant amount of proverbs
and sayings.

It should also be noted that within the framework of one ethno-culture, the relation
to certain paremiological concepts is not always the same. There is always a component
of evaluation, that is, an approving or disapproving score that is contained in the
meaning of Phraseology or paramia. In different civilizations and in different epochs
the notions of good and evil, of the positive and of the negative appear in different
ways. Members of the same society regard the same phenomenon individually.
Although, there is a common point of view through which a positive or negative
evaluation is a part of the structure of the meaning of the phraseological unit.

Acquainted with the proverbs and sayings of other peoples, a person not only
broadens his/her horizons, but also seems to be a participant in the dialogue of cultures,
since he/she has the opportunity to compare them with the proverbs of his/her native
people and to define both common and distinctive features of the mentality of various
ethnic groups.

Proverbs and sayings, in which we can see the most pronounced semantics of the
English language, there are the main elements of the parameological picture of the
world. Proverbs and sayings demonstrate a rich historical experience of people, they
embody their life, traditions, culture. The verses reflect both universal knowledge and
representations, as well as nationally specific values and the vision of the world,
inherent in the representatives of a certain language group. According to scientists [2],
precisely in the figurative content of phraseological units a national-cultural worldview
is embodied, which allows the phraseological structure of the language to play a special
role in the translation of cultural and national consciousness of the people. More than a
third of the fund of paramees are proverbs and sayings about a person, his/her life,
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character traits, family relationships, which characterize the physical and moral
qualities of a person, sometimes gives a philosophical understanding of his/her being
and behavior.

Also, according to scientists [3], it is precisely analysis of the associative form of
the phraseological units (which, in terms of broad understanding of the object of
Phraseology, include proverbs and sayings) and their cultural interpretation, allow the
presentation of phraseological units in the role of exhibitors of cultural information due
to their reproducibility. Reproducibility of phraseological symbols contributes to the
translation of cultural-meaningful settings between generations, and thus means the
formation in the processes of mastering the language of cultural self-consciousness,
both individual personality and the cultural and national identity of the people.

One of the most important “working” concepts in the plan “man — his/her activity”
is the concept of “work”. In the minds of the English people, work, skill and learning
are important realities of the existential space in which his/her life goes. Let’s look at
some examples.

The British are looking at work as a source of their material well-being, success, for
example: Work is the only capital that never misses dividends. Work is the only one
capital that always brings dividends; in proverbs laughter is ridiculous: Lazy people
have the most labour. Jleoapi pobasme eucnso, wo npayioioms 6Oirvuie 3a 6cix,
backhandedness: A bad workman quarrels with his tools. ¥V wesminozo pobimnuxa
incmpymenmu eunni; professionalism is respected: He works best who knows his trade.
Good workman is known by his chips. Maiicmpa éuono no po6omi; Clever hands make
light work. ¥mini pyxu neexo npayrwoioms. And such proverbs as “beszdisnbruii Mmo3ox —
maticmephs 0ns dussona’” (An idle brain is the devil’s workshop), “Jledapcmeo —
kopins yeaxozo sna” (ldleness is the mother of all evil), “Hiuoco ne pobrsuu, mu
nasuaemocs 31y’ (By doing nothing we learn to do ill), “Jlinusii sieyi i 6i0 enacnor
sosnu eaxcxo”’ (A lazy sheep thinks its wool heavy), “Kim y pyxasuuxax muwi ne
anoeums” (A cat in gloves catches no mice) testify above all ethno-cultural orientation
according to the action. Haughtiness, cruelty are appraised extremely negatively, and
hard work, persistence are considered to be the highest human virtues.

In proverbs and sayings, these small genres of English folklore concentrate all
cognitive processes: reflected perception, understanding and knowledge of the person of
the surrounding world at different stages of its development; the memory of generations
about the past times, because in them people concentrated all their knowledge, arguing
them.

REFERENCES
1. Bates D., Maechler M., Bolker B., Walker S. Ime4: Linear mixed-effects models using Eigen
and S4. Journal of Package Version. Vol. 1(7). 2014. P. 1-23.
2. Mykhalchuk N., Ivashkevych Er. Psycholinguistic Characteristics of Secondary Predication in
Determining the Construction of a Peculiar Picture of the World of a Reader. Psycholinguistics.
Tcuxoninegicmuxa. Icuxonunesucmuxa. Ilepescnas-XmenbHupkuit, 2019. Bun. 25(1). C. 215-
231. URL: https://d0i.10.31470/2309-1797-2019-25-1-215-231.

121


https://doi.10.31470/2309-1797-2019-25-1-215-231

3. Mykhalchuk N., Onufriieva L. IlcuxoyioriyHuii aHami3 pi3HHUX THIIB AUCKYpCY. 30ipHux
naykosux npaye «IIpobremu cyuacnoi ncuxonoeciiy. Kam’snens-Ilopinscekuit, 2020. Bum. 50. C.
188-210. URL: https://doi.org/10.32626/2227-6246.2020-50.188-210.

122


https://doi.org/10.32626/2227-6246.2020-50.188-210

